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FOR IMMEDIATE RELEASE  (300dpi images online at www.mohawkpr.com)
RICH NAMED DIRECTOR OF BRAND MANAGEMENT AT MOHAWK
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DALTON (August 20, 2008)— Bart Rich has been named Director, Brand Management for Mohawk Soft Surface products, a new position.  

Rich will be responsible for Mohawk’s residential and fashion brand management teams, including Mohawk Aligned Dealers. He will help define and develop the overall strategic direction of the marketing team while working closely with the Sales, Product and Market Development teams to ensure alignment and execution of the business plans.

“For the last eight years, Bart has demonstrated over and over his value to Mohawk and our retailers,” said David Duncan, Vice President of Marketing.  “His creative thinking and ability to bring teams of talented people together will be a tremendous asset as we continue to strengthen the products and programs we offer our retailers.”
“Mohawk is not just a strong brand, but a strong innovator,” Rich said.  “Revolutionary products like SmartStrand Carpet made with renewably sourced DuPont Sorona polymer demonstrate this.  Our challenge is to look for the best ways to help our retailers take advantage of the ideas we offer.”

Prior to his new position, Rich served as Mohawk’s National Accounts Credit Manager and as National Accounts Manager (Sales, Karastan Division).   He is a 1996 graduate of the University of Tennessee at Chattanooga with B.S. Economics.  In 2004, he received his M.B.A. from  the University of Tennessee at Chattanooga.
###

Mohawk is a leading supplier of flooring for both residential and commercial applications. Mohawk offers a complete selection of broadloom carpet, ceramic tile, laminate, wood, stone, vinyl, rugs and other home products. These products are marketed under the premier brands in the industry, which include Mohawk, Karastan, Ralph Lauren, Lees, Bigelow, Dal-Tile, American Olean and Quick-Step. Mohawk's unique merchandising and marketing assist our customers in creating the consumers' dream. Mohawk provides a premium level of service with its own trucking fleet and over 250 local distribution locations.
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